Case Study

Land Rover - New Discovery Sport

Jaguar Land Rover is a company that brings together two much loved, highly
prestigious British car brands. After Tata Motors acquired Jaguar and Land
Rover from Ford in 2008, it merged the two marques into a single company and
its success has flourished, with memorable vehicles and innovative
technologies that add to a long-lasting legacy.

The New Discovery Sport is the first in a new generation of Land Rover SUV
design. This is a modern, relevant and compelling vehicle, with its
well-proportioned compact body and purposeful stance. Its distinctive
silhouette and beautifully sculptured surfaces all combine to create a vehicle
that truly connects on an emotional level.
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Campaign Objectives Duration Measurments

Drive purchase intent and brand recall ,
for Land Rover in the MENA region. 1 M O n th PClltClehI(rough Rates :
ost click engagemen

Introduce the all new land rover
Discovery Sport explorer along with
its sophisticated features to the
local market.
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Solution

AdFalcon served attractive call to action mobile ad placements which led to the special rich media execution.

Once the users clicked on the expandable rich banner, users would then be presented with a full screen takeover of the
banner containing various call to actions such as:

-Video TVC

- A 360 degree view of the vehicle's exterior

- Image qgallery

- Learn more

Measurements

+94,000,000
0.95%
30%
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Screenshots

Click here to view the ad

SH» s Juy ol g3 pall o - Jg
Wgall Slyjles Aad Aagliay dslaifl el gluli
e Olsahs adilus qaals (oo Lalll s 311
Tl (o oo Ll O oy 2 glidia g Feplaad]

Sk b

a1 ouiie (o3l pdaiall aiBll o8 o5 gladil Jlsg
Aalaadl Sllas saldl aly SBY1 agall el
o oS add 22 Sl Ll Gaale Baglipg

AEUEY) and Sasliiay £ Ll Laduall

w5 Jgan o @B A e Jly sy

Syl Ay L Lasl
T

2 @ T .l W3:43PM

<4p

oMy Oltus 38y OltwuSrlby W iwl go soladll
04/14/2015 03:02:45 PM - sl

padll 3,80  pibgll xiiall dc,8ll caag - 1w - Olas
Wiw! wlsie wilx Jl asli)l dsgaxall 53

w8 whias 53 JOMaLg Oliws 189 Vlinszlby
Py ol bl pulS elinasg 2078 Luws, (o9 pllall
2019 byl 58

a3l dnolall 56 sbM] ol de il o zg
ygaVl wbboll e pulins jgam glVlgs
de,ill Jar (58 bl il Jio ez iaS ;Linall
oldlaus aarl wiall (il yaall

wlegozxe 8 (J 40 JI @guw¥l o luiol] puuds pig
wwlyoVl) JsVl asgaxall (Wl sl le wsly
degaall (Lsdlo (s pall s9mw (b wdpdgall
lias 8 OliSrlb w03,V (W yaawl) alWl
ctpalloll b3 oall) AW dsgazall (b
ailalus (01l) @yl I dcgaxall (&3S @9d Wise
duolil] degomall fplo (Oliwias 7 (gl (olac

Y]
& diljglly ygpolin

v.. %% share D comment

aDFaLCON


http://mobpages.adfalcon.com/landrover/sport/uae/en/landrover.html

Case Study - Land Rover

Screenshots
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